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PO1.1 Monetary System

To expose students to domestic and international monitory systems

To enable students to understand, principles and systems of note issues

To familiarise with the issues relating to conversion of currencies

PO1.2 International Business

To familiarise the students with the concept, functions and practice of international business

To enable them get a global perspective on issues related to business

PO1.3 Microeconomics for Business Decisions

To familiarise students with key macroeconomic variables and their behaviour and enable
them to critically evaluate a different economies

To enable students to integrate macro economic analysis into business decisions

PO1.4 Information, System and Computers

To familiarise students with aspect of business information system and relevant information
technology

To develop skills to design and implement simple computer based business and Audit
information system

PO1.5 Advance Financial Management

To impart the knowledge in advance techniques of financial management

To enable the students to apply the techniques in financial decision making

PO1.6 Human Resource Management

To expose the students to the principals and practice of human resource management

To make students internalise go to HR practice

PO1.7 Communication Skills



To sharpen the analytical, written, non-verbal spoken communication and interpersonal skill
essentials in organisation involving decision making and implementation

To demonstrate good teamwork and negotiation skills

PO 2.1 Indian Banking.

To explore the students to Indian banking system along with the latest reforms in banking

To enable the students to understand prudential norms, a new technologies in banking

PO 2.2 Risk Management.

To provide basic knowledge of risk, types of risk and tools of risk management

PO 2.3 Advanced E-Commerce And Mobile Commerce.

This course will provide an analytical and technical framework to understand the emerging
world of e-commerce and mobile commerce. E-commerce and mobile commerce possesses
both a challenge and opportunity for managers. As a matter of competitive necessity, savvy
manager must gain an understanding of rapidly changing technologies and business models .

PO 2.4 Business Research Methods.

To familiarise students with concepts, tools and techniques of methodology of business
research

To enable students to do a research or consultancy project in the fourth semester

PO 2.5 Operation Research and Quantitative Techniques.

To impart knowledge in concept and tools of OR and QT

PO 2.6 Business Marketing

To facilitate in-depth understanding of similar and difference between business to business
marketing and consumer marketing

To equip student with application tool to watch, formulating and implementing business
marketing strategies

PO 2.7 Micro Finance

To make the students understand the concept of financial benefits and RBI guidelines to
micro finance

To have an overview of different players, institutions and regulatory agencies influencing the
micro finance activities

To examine and compare the changing scenario of rural people with the use of micro finance



PO 3.1 Business Ethics and Corporate Governance.

To make the students conscious about ethical values in real life and in business

To make students internalise, ethical values and practice

PO 3.2 Corporate Financial Reporting.

To gain expert knowledge to analyse financial statements and to familiarise with recent
developments in the area of financial reporting

To gain ability to solve financial reporting and Valuation problems

PO 3.3 Accounting For Managerial Decision.

To enable students to apply cost, accounting, Jerry in management decision making process

PO 3.4 Starters It Cost Management I

To explore the students to the internal environment of business and to enable them to
formulate strategies relating to cost

PO 3.5 Direct Tax Planning

To give an integrated view of direct tax and apply the law to business decision

PO 4.1 Commodity Market.

To expose students to the world of commodity market

To expose students to the financial instruments used in commodity market

PO 4.2 Corporate Reporting Practises and Ind As

To familiarise with recent developments in the area of financial reporting and to gain ability
to solve financial reporting problems in special cases

PO 4.3 Strategy Cost Management II

To expose the students to the external environment of business and to enable them to
formally Tata G is relating to the cost and pricing

PO 4.4 Goods and Service Taxes

To familiarise the students with the indirect tax laws

Coordinator Principal


