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II Semester M.Com. Degree Examination, November/December - 2022 

a) 

b) 

c) 

d) 

e) 

) 

g) 

Answer any Seven questions out of Ten. Each question carries Two marks.(7x2=14) 

h) 

i) 

j) 

Define Digital Marketing? 

What is Google ad words? 

Digital Marketing 

What is Backlink? 

COMMERCE 

(CBCS New Scheme) 

Differentiate Between CRM and e-CRM 

What is Freemium? 

Give the meaning of Digital Property. 

Expand KPI and CRO. 

Reg. No. 

Paper : 2.4 

State any two globalE- marketing issue. 

What is Cyber Security? 

SECTION- A 

What is the primary purpose of Chat bot? 

SECTION-B 

Answer any Four questions out of Six. Each question carries Five marks. 

72564 

Maximum Marks : 70 

"Going Digital gives new life to dead market. Elaborate the statement. 

What is Balanced Score card? Explains its Importance. 

Write a note on Quadratic Effect of flow. 

Distribution metrics are very much helpful in determining the trade-off that brand managers 
need to carry out between push and pull". Explain. 

(4x5�20) 

PT.O. 



6. 

7. 

8. 

9. 

(2) 

How should companies measure their social media marketing success? 
Do you consider Twitter as an important tool in digital marketing? How do you use Twitter 
to promote your company? 

SECTION -C 

Answer any Two questions out of Four. Each question carries Twelve marks. 

72564 

"IMC is a mash-up of both traditional and modern marketing strategies that en sures 
a seamless message across all channels" Explain. 

10. Cybercrime is one of the greatest threat to Digital Marketing. Elucidate. 

What do you mean by Web Analytics? Explain different types of web analytics tools 
available. 

11. Explain different types ofOnline Marketing Research. 
SECTION -D 

(2x12=24) 

Answer the following question. (Compulsory) (1x12=12) 
12. Ariel actilift had an improved formula that removed tough stains. But the challenge was that consumers were not interested in such communication. Most Scandinavian consumer thought there is no difference between detergent brands. The category showed lack of interest with lot of clutter and noise in communication. 

Research showed that there were more than hundred thousand blog posts in Sweden alone on the subject of laundry education. Most of these posts were related to removal of tough stains. Ariel decided to focus on tough stains. The objective of the campaign was to prove that Ariel actilift has the power to remove tough stains. 
Consider you are the digital marketing lead of same company. How would do you use social media to promote Ariel new product. 
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a) 

b) 

d) 

e) 

c) Expand ICANN and CPC. 

f) 

g) 

II Semester M.Com. Degree Examination, October - 2023 

h) 

Answer any Seven questions out of ten. Each question carries Two marks: (7x2=14) 

i) 

COMMERCE 

Digital Marketing 
(CBCS Scheme) 

Reg. No. 

Paper : 2.4 

State the meaning of Click Through Rate 

SECTION-Ao 

State any two Marketing Performance Indicators. 

Give the meaning ofBlack Hat. 

Give the meaning of Crawler. 

What is search engine Optimization?n bd ohteoga 

Mention any three pillars ofRelationship Marketing.sadte 

What do you mean by Category Performance Ratio? 

What do you mean by Pay Per Click? 

j) Expand and write the meaning of UX. 

SECTION -B 

Maximum Marks:70 

72564 

Digital marketing Changed the world." Do you agree? Explain. 

Answer any Four questions out of six. Each question carries Five marks: (4x5-20) 

"Customer loyalty is something all companies should aspire". Why? 
What are Performance metrics? Explain its importance. 
Write a note on Affiliated marketing. 

|PT.O. 



6. 

8. 

9. 

Differentiate between traditional marketing and Digital marketing. 

(2) 

Why are millennial and Gen Z important market segments for Digital marketers? Describe 
the traits of the millennial market segment. 

SECTION -C 

Answer any Two questions out of Four Each question carries Twelve marks: 

Explain Optimization techniques with examples. 

10. Explain in detail the pricing strategies in Digital marketing. 

Describe how customers and companies are becoming interconnected. Explain the trends 
that are driving shifts from traditional marketing practices to digital marketing practices. 

11. How effectively does CRM help Business? State the rules for CRM Success. 

12. Compulsory Skill based Questions. 

a) 

b) 

72564 

SECTION -D 

(2x12=24) 

Ricefully Yours was crafted to build awareness about the Basmati variants of fortune Foods, 
for which the brand chose a content marketing strategy driven through a portal: The idea 
was to ask people what is their signature dish, or dish they are known for, and then tell them 
which type ofBasmati would go well with it. The brand teamed with Chef Pranav Joshi who 
would visit lucky people to taste their signature dish at home, while the portal housed 
interesting videos and facts about basmati rice, social media channels were used to drive 
traffic to the site. Through Digital media, Fortune Foods intends to spread the word with 
engaging visuals. 

How would you use Instagram as a platform to promote the campaign? 

(1x12-12) 

As a digital marketer explain what are the key advertising objectives to promote this 
Campaign are. 



{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }

